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1. WHAT POSITIONING MEANS IN BRANDING ) EXAMPLES OF POSITIONING |
AN s
? W “A community-driven

NFT project focused on
Positioning is the way a project is
perceived in the minds of its audience
compared to others. It is not what you
say about your project—it is what people
©1  remember and believe about it.
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“The most accessible “Premium digital art “Educational NFT
NFT platform for NFTs for collectors ecosystem for youth
.—l °\ /\\/' young creators” who value exclusivity"” empowerment”
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Wearea that helps | [target audience] | achieve

> Make your project
(3 memorable
¥V % zfs . :
 [benefit/impact] |, unlike | [alternative/competitors]. |
; Guide all
Build trust and recognition commnication EXAMPLE: '
and visuals “We are a social impact NFT platform that helps young creators fund

Guide all communication environmental projects, unlike traditional NFT marketplaces
and visuals e focused only on profit.”

https://www.brandedagency.com/blog/what-is-brand-
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DEFINITION )

A Unique Sellmg Proposutnon (USP) is the
one clear reason why someone should

choose your project over others. It is
©| your project's core promise of value.
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Specific
(not genenc)

Easy to communicate
in one sentence
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https://www.forbes.com/councils/forbesbusinesscouncil/2022/07/21/unique

soclAL I MPACT
. + Strong: “We turn NFT
. % Weak: “We offer /) ownership into real-world
amazing NFl's climate action by
| foreveryone” =i funding verified
B environmental projects” /
\
“Every NFT purchase mified NFT ecosystem “The first NFT platform
funds education for where users learn digital designed for inclusive
underserved youth” skills while earnmg participation and
rewards"” \ accessibility”
USP FORMULA
We are the only [[type of project]| that |[unique feature]),
which helps |[audience]| achieve |[impact/benefit].
www.sinft.net
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DEFINITION )

A target audience is the specific group of people
your project is designed for. Not everyone is your
audience—and trying to speak to everyone

®| usually results in connecting with no one.

o X Scattered for

S A.  Focused
A~ message hit 3 ' %. message missing
¥ precise bulls. 52  missing it.
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1. DEMOGRAPHIC /2. PSYCHOGRAPHIC 3. BEHAVIORAL \

—
(' KEYIDEA )

Ol Age, Location, Education, Interests, Values, Online habits, NFT experience
| /[i\/\ Income level Lifestyle, Beliefs level, Buying behavior,
— A Engagement style

(ATARGET ) = SPECIFICITY )+ F
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WHY TARGETING MATTERS ~

" Improves communication
~ clarity

Increases engagement

and trust
\_

D&

Helps design better

. ¢ % [E2] Educators and institutions
ol=) visuals and messaging (o) £

LA exploring digital learning
Eme tools

ﬂ Supports community o Socially conscious investors NFT collectors seeking
Q10  growth who support impact projects unique, story-driven art
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4. CREATING BUYER PERSONAS -

A semi-fictional representatlon of your ideal user or £
supporter, based on real insights and assumptions.
It helps you understand: « What they need

» What motivates them < How to communicate with them

—ose

| 3. COMMUNICATION
| PREFERENCES

dentify Gather Analyze  Develop Humanize Increase

DATA Aagfget Insights Data Persona  Message Connection

+ RESEARCH = PERSONA = HUMAN REPRESENTATION

\_

D — EXAMPLE PERSONA
ALEX, 19, student who wants to learn digital Name
skills and earn income through creative projects. o
= = Lt skt
« Earn income
fmsmtlm

Instead of “young people,” you think: 3 Digital Skills ~ Eam Income ~ Creative Projects | *Mecewsan
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Template Buyer Persona

Name: Example Buyer Persona

Give it a realistic name (e.g., Maria, Alex, David)

Age: Name: Alex

Define a specific age or range Age: 20

Interests: Interests: Gaming, digital art, online communities, crypto culture
Digital art

Gaming Motivations:

Social impact Wants to earn income through creative work

Technology Interested in Web3 and NFTs

Entrepreneurship Enjoys being part of digital communities

Motivations:

Learning new skills Pain points:

Making money online Confused by too many NFT scams

Supporting social causes Unsure which projects are trustworthy

Belonging to a community

Pain points (optional but useful): Why they would support the project:

Lack of opportunities Alex would support a transparent NFT project that rewards creativity
Limited digital knowledge and offers real learning opportunities while being part of a supportive
Distrust in online projects community.

Overcrowded NFT space
Why they would support your NFT project:
Explain the emotional or practical reason

:***,; Co-funded by
LU the European Union




FUNDED BY IMPLEMENTED BY

\o
Co-funded by /_‘\\\
the European Union //‘)7

PORAKA

NOVA

PROJECT PARTNERS

DNIPRO UNIVERSITY I o ha p
of TECHNOLOGY

1899 MiLLENTUM

S,
ng L'J BITISI pistes seolidaires

Student-Youth Council

DEVEk?“FI’)M ENT LISl dm-obaCoJBMEINN LaMAEal ik
INITIATIVE

YOUTH ORGANISATION




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

