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MESSAGING THE MISSION: 

Cause -First vs. Feature
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The core concept

LINK.

In the "hype-cycle" of NFTs, marketing often focuses on scarcity (only 100 available!), features (4K 

resolution, 3D rigged), or speculation (floor price). In ethical, social - impact marketing, the NFT is 

simply the vehicle; the impact is the destination. Ethical marketing requires "Systemic Storytelling." 

This means moving away from the "Buy this NFT to save the ocean" (transactional) to "Join a 

community dedicated to ocean restoration, powered by these digital keys" (relational).

https://ethical-agency.com/the-ethical-social-media-marketing-guide-impact-driven-strategy-for-2026/#:~:text=It%20requires%20moving%20beyond%20product,to%20people%20and%20the%20planet.
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Transparency over Hype: Clearly link every NFT sale to a specific, verifiable outcome (e.g., $10 = 

1$ tree planted).

The "Impact Utility": Instead of just "VIP access," provide "Impact Reports" or voting rights on 

where the next donation goes.

Narrative Resonance: Your marketing should make the donor/buyer the hero of the social cause, 

not just a "holder" of a token.

Key strategic shifts
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The Trap of "Feature - First"The 
Old Way: "Own a rare 1/1 Golden Lion 

with high - res textures.“

The Problem: Attracts speculators 
looking for a quick flip; the cause 

becomes an afterthought.

Examples
The "Cause - First" Framework
The New Way: "Provide 1 year of clean 

water to a family in Kenya. 

Your NFT is your proof of impact and your 
membership to our community.“

The Logic: Focus on the Why (clean water), 

then the How (NFT technology).
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Building the "Impact Funnel“ Awareness: 
Share stories of the people/places your 

project helps. 

Education: Explain why blockchain is the 
most transparent way to track this impact.

Action: The "Mint" or purchase is 

presented as "Contribution.“
Retention: Monthly updates showing the 

real - world results of the funds raised.

Ethical Checklist for Messaging 
No Fomo : Avoid "Buy now or miss out" 

tactics.

Verifiable Links: Use tools like On - chain 
Impact Reports or Project Maps. 

Dignity in Imagery: Ensure photos/videos 

of the cause empower the subjects rather 
than exploiting them.
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Thank You
For further inquiries and information contact us!

info@porakanova.org

sinft.net
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